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Annex Il Graphical Description of survey to local media organisations
Chart 1: Response by Age Bracket
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Chart 2; Employment Status of Respondents
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Chart 3: Gender Distribution of Respondents
Gender Distribution
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Chart 4; Characteristics of TCNs as porirayed in the local media
To what extent are the following characteristics of Third-Country Nationals
being portrayed in the local media?
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Chart 5: Local media and porirayal of diversity elemenis

Does local media reflect ethnic, cultural and
religious diversity of TCNs residing in Malta?
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Chart 6: How are TCNs portrayed in the local media

How are TCNs portrayed in local media?
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Chart 7: Level of difficully for TCNs to approach local media

How easy or difficult is it for TCNs to approach
local media
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Chart 8: Level of difficulty for TCNs to participate in local media
How easy or difficult is it for TCNs to participate in
local media programmes?
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Chart 9: Extent of invitation fo participate in media events with TCNs

How often have you been invited to participate in a media
event about or alongside TCNs?
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Chart 10: Extent of parficipation on own initiative in media events with TCNs

Extent of participation on own initiative in local media on
matters concerning TCNs?
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Chart 11: Extent of requests by TCNs to parficipate in media events through you

Have TCNs requested participation on local
media through you?
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Chart 12; Do current pelicies facilitate participafion of TCNs2

To what extent do current policies of local media
organisations facilitate TCNs' participation
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Chart 13; Extent of difficulty forlocal media to adopt TCN friendly policies

Level of difficulty for local media organisations to adopt/
implement TCN friendly policies
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Chart 14: Role of local media on awareness cbout TCNs

What role can media play in raising awareness about
TCNs in Malta?
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Chart 15: Role of local media in facilitating integration of TCNs into Maltese

society

Role of local media in facilitating integration of TCNs
into Maltese society

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Active Role Passive Role No Role UUnstated

Chart 16: Effect of mainstreaming of TCNs in local media on Malta

Effect of mainstreaming of TCNs in local media on Malta
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Graphical Description of Survey to Third-Counry Nationals
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Annex|IV: Graphical Descripfion of survey to Third-Counry Nationals
Chart 17: Response by Age Bracket — TCNs
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Chart 18: Employment Status of Respondents — TCNs
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Chart 19: Gender Distribution of Respondents - TCNs
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Chart 20: Marital Status of TCNs
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Chart 21: Nationality Distribution of TCNs

Nationality of TCNs
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Chart 22: Grouped Quadlitative Comments on reportage on TCNs by local media
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Chart 23; Qudlitafive Comments on type of reportage on TCNs by local media

Is reportage on TCNs by local media factual or
inaccurate?
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Chart 24; TCNs' perception of how they are shown in the local media

How are TCNs portrayed in the local media?

m News reporied when
something bad happens
@ Reporting of news

m Limited / no cowerage

O Depends on events

O Cannot say — due {o
language barrier

6%

:-6% m Not all treated equally in

the media

! ' ' ® Special occasions
0% 5% 10% 15% 20% 25% 30%




& APSconsult

Chart 25: Recommendations by TCNs fo improve their visibility In local media

Recommendations by TCNs to improve situation
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